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EDITORIALS 


—All eyes and ears this week will be 


THE PEA will, follow much the same pattern with equal success. 
on the report of the 1957 canned pea 


The point is they shouldn’t lose a day in getting 


PACK 

pack issued Friday, September 20 by 
the National Canners Association. On another page in 
this issue the pack is carefully analyzed. The new pack 
figures have been added to tables from the “Almanac” 
so that the reader may make the necessary comparisons 
with former years. We hope you like our way of han- 
dling this, and that it will be helpful. 


From every angle except, of course, from an area 
viewpoint, the pack is a whopper. Our hope is that pea 
canners will recognize this and decide right now to do 
something about it. Since many of them are one and 
the same, it should be comparatively easy for them to 
take a leaf from the corn canners notebook of last year, 
for without question that promotion was the most suc- 
cessful ever staged in the canning industry. Let’s take 
a look at the record. 


This time last year corn canners discovered to their 
chagrin that they not only had an all-time record sup- 
ply of corn to market, but that this record supply was 
714 million cases more than the preceding five-year 
average; in terms of percentage, 20 percent more. Now 
a year later after a magnificent cooperative effort by 
government, associations, marketing bureaus, and can- 
ners themselves, the situation is vastly improved. By 
season’s end, corn canners had shipped over 2 million 
cases more than ever before and 5 million cases more 
than the preceding five-year average. More than that, 
foreseeing that even with this unprecedented move- 
ment there would still be a healthy carryover (514 
million cases), corn canners did something about acre- 
age. Not enough, it’s true, but from all reports, Mother 
Nature is taking care of that situation. 


But it’s the cooperative promotion effort we wish to 
stress at this point, and which is sorely needed by the 
pea canners today. It will be recalled that the corn 
effort began with a small group of corn canners who 
requested the cooperation of the Can Manufacturers 
Institute, the National Canners Association, and gov- 
ernment agencies. Pea canners can, and undoubtedly 
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organized. 


Evidence that these same agencies are ready and 
willing is substantiated by the action of the U. S. De- 
partment of Agriculture who already have added can- 
ned and frozen peas to the October “Plentiful Foods” 
list. This list, sent to all food distributors by USDA, 
and urges the cooperation of distributors as follows: 


“Large packs of canned and frozen peas this 
season, plus sizable carryovers from the previous 
pack, will mean an abundance of these popular 
items in October. They are always high volume 
items but you can step up sales even more by call- 
ing attention to canned peas with a massive dis- 
play, and by feature flags on freezer cases. Case 
lots sales can be a feature of a fall stock up event. 
Multiple units of three, six, or a dozen can be 
priced attractively to catch the eye of the shopper 
with more limited storage space. Let shelf talkers 
and banners as well as your displays remind the 
customers that here are items they will 7 sefving 
soon—why not stock up now.’ 


CANNED FOOD TABLES—Orchids to NCA whose 
Consumer Service Division has just issued a most in- 
formative 8 page leaflet, presenting in tabular form 
the latest knowledge on nutritional values of 72 canned 
food products. This is the type of information that 
every canner, every broker, and every supplier should 
have at his finger-tips, so that he may know and be 
prepared to prove that commercially canned foods re- 
tain in substantial degree all of the nutrients found in 
the corresponding raw products. Every one should 
have a copy in his brief case at all times. 


The industry should know that each year NCA sends 
about three-quarters of a million copies to home eco- 
nomic students and teachers, dieticians, the medical 
profession and others interested in the nutritive value 
of foods. Needless to say this is an invaluable educa- 
tional feature. 
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IN THE NEWS 


CANNED FOOD TABLES 


The National Canners Association has 
published new scientific data on the nu- 
tritive values of canned foods and how 
canned foods may be used intelligently 
in modern menu planning and meal prep- 
aration. 


In a new eight-page leaflet issued by 
the Consumer Service Division, the Asso- 
citaion presents in tabular form the lat- 
est knowledge on the nutritional values 
of 72 canned food products, and other 
data on container sizes and average 
servings. 


Such data has been published by the 
N.C.A. at various times and has been in- 
creasingly in demand by nutritionists, 
dietitians, home economics teachers, 
medical people, writers, food specialists 
in various fields, and by the general 
public. 


The new “Canned Food Tables” con- 
tain five types of information about can- 
ned foods: 


Table I lists the nutritive values of 
average size servings of all non-formu- 
lated canned food products for which 
reasonably complete data are available. 
The new table lists 72 products, com- 
pared with only 42 in previous editions 
of the table. 


Table II lists daily dietary allowances 
recommended by: the Food and Nutrition 
Board of the National Research Council. 


Table III is a guide to the average 
servings of canned foods obtainable from 
cans or jars of various sizes. 

Table IV lists the common container 
sizes. 


Table V provides a guide to institu- 
tional users of canned foods for substi- 
tuting one can for another size. 


The new and enlarged section on “Nu- 
tritive Values of Average Size Servings 
of Canned Foods” replaces one which has 
been published by the N.C.A. Consumer 
Service Division for several years. About 
700,000 copies have been mailed each 
year to home economics students and 
teachers, dietitians, and others interested 
in the nutritive value of foods. 


The table of nutritive values was re- 
viewed and brought up to date by staff 
members of the N.C.A. Research Labo- 
ratories. 

The new table brings together the lat- 
est information on nutritive values of 
canned foods. It will readily be seen that 
foods canned commercially by modern 
methods retain in substantial degree all 
nutrients found in the corresponding raw 
foods. 


Initial mailings of the new “Canned 
Food Tables” have been made to the 
N.C.A. membership and to leaders in the 
food field. Included are: Nutritionists, 


dietitians, armed services and _ state 
health departments; State and_ local 
restaurant associations; Industrial Cafe- 
teria managers; State and city school 
iunch supervisors; Home economics de- 
partments of colleges; State and city 
supervisors of high school home econom- 
ics; State Library Extension Agencies; 
Government and Red Cross home econo- 
mists and nutritionists; Home Service 
Directors of pubile utilities; Extension 
and home demonstration leaders; Busi- 
ness home economists and consultant 
writers; Magazine food editors—News- 
paper food editors; Radio and television 
people. 


SONIC WAVES 
TENDERIZE FOODS 


A new process utilizing ultra-sonic 
waves to tenderize food was announced 
this week by Luther G. Simian, presi- 
dent of the Reflectone Corporation of 
Stamford, Conn. The process is widely 
applicable to the entire food processing 
and packing fields, with special meaning 
for meat, poultry, fish, fruits and vege- 
tables, the company claims. 


In the tenderizing operation, food 
products are first frozen to a rigid state. 
Freezing guarantees retention of both 
original shape and natural juices. The 
frozen food is then immersed in a water- 
filled tank and subjected to vibration 
through use of a transducer which pro- 
duces sound energy in the ultra-sonic 
range. Because of its simplicity, the Re- 
flectone process can be performed easily 
and economically by inexperienced per- 
sonnel. It is equally adaptable to restau- 
rant or hotel use, small industry require- 
ments, or mass production methods em- 
ploying familiar conveyors. 


The fact that the Reflectone procedure 
will transform tough and fibrous meats, 
fish, poultry and produce into succulent 
and digestible foods implies economic re- 
orientation in the food industry, accord- 
ing to Mr. Simjian. 


“Even consumer food preferences will 
be affected when our process is used to 
make tough meats and product tender 
and delicious. Today’s neglected meat 
cuts and many nutritious but hard to 
chew fruits and vegetables may become 
tomorrow’s favorites.” The specialty 
foods market will also benefit, Mr. Sim- 
jian said. 

Each ultra-sonic unit is custom built to 
user’s specifications. Another plus fea- 
ture of the process is the elimination of 


spoilage since foods are tenderized while 
frozen. 


The Refiectone Corporation designs 
and manufactures optical, electronic and 
mechanical equipment through a great 
range of products and operations. It is 
best known for its simulating and train- 
ing devices. 
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CITRUS PROCESSING MEET 


Research workers from USDA’s Agri- 
cultural Research Service laboratories in 
the three major citrus-producing areas 
of the country, Florida, California, ‘and 
Texas, will report some of their latest 
fincings at the Seventh Annual Citrus 
i reecessing Conference October 1 at Win- 
ter Tlaven, Fla. USDA laboratories rep- 
resented at the meeting will be the Citrus 
troducts Station, Winter Haven, spon- 
cor of the event; the Fruit and Vegetable 
Chemistry Laboratory, Pasedena, Calif., 
and the Fruit and Vegetable Products 
Laboratory, Weslaco, Texas. The Food 
Technology Laboratory in Puerto Rico 
wil be represented also this year, with 
a paper on the processing of various 
tropical fruits other than citrus. 


The conference is open to members of 
the citrus and related industries, to re- 
search workers, and others interested in 
citrus processing. Sessions will be held 
in the Florida Room of the Citrus Build- 
ing in Winter Haven, the morning ses- 
sion beginning at 9:30, and the afternoon 
session at 1:30. Complete information 
regarding the meeting may be obtained 
from Dr. M. K. Veldhuis, U. S. Citrus 
Products Station, Winter Haven, Fla. 


The purpose of these conferences, ac- 
cording to Dr. G. W. Irving, Deputy 
Administrator for Utilization Research, 
Agricultural Research Service, USDA, 
Washington, D. C., is to present to indus- 
try the latest developments in USDA 
research on citrus processing, and to 
bring scientific workers and_ industry 
representatives together for discussions 
of problems and progress in citrus 
processing. 


Processing of West Indian cherries, or 
Acerolas, is to be discussed by F. San- 
chez-Nieva, Technical Director, Food 
Technology Department, University of 
Puerto Rico Agricultural Experiment 
Station, Rio Piedras. This fruit is charac- 
terized by an extremely high Vitamin C 
content, and the juice may be used to in- 
crease the Vitamin C content in other 
fruit juices. He will also discuss process- 
ing of mangos, guavos, soursop, papayas, 
and other tropical fruits. 


SWEET POTATO FIELD DAY 


The Annual Sweet Potato Field Day 
will be held on Saturday, October 5, at 
2:00 P.M. at the University of Maryland, 
Vegetable Research Farm, two miles 
West of Salisbury on the Quantico Road, 
sometimes referred to as Nanticoke 
Read. Research workers will be on hand 
to welcome county agents, farmers, proc- 
essors, and friends, and to explain the 
current progress on sweet potatoes. Spe- 
cialists will answer questions on vari- 
eties, production research and disease 
control. 


Grand Union Company has_ bought 
three H. L. Mills supermarkets in Hagers- 
town, Maryland, which brings its total 
number of stores to 371. 
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SEABROOK TO PACK 
“SNOW CROP’’BRANDS 


In an arrangement reached this week 
between Seabrook Farms Company and 
Minute Maid Corporation, Seabrook will 
process and sell “Snow Crop” Brand of 
frozen fruits and vegetables in most of 
the United States. Minute Maid acquired 
the “Snow Crop” brand in 1954. The 
arrangement becomes effective Novem- 
ber 1. Minute Maid will continue to pro- 
cess and sell frozen citrus juices under 
their own and “Snow Crop” labels and 
will sell the “Snow Crop” brand of fruits 
and vegetables in 11 Western States and 
in Canada, and in the export, institu- 
tional and government markets. 


CONSOLIDATED FOOD 
MERGES TWO UNITS 


Consolidated Foods Corporation an- 
nounced on September 23 the merger of 
two major units to form a new organiza- 
tion to be known as Monarch Foods, Can- 
ners and Processors. The new unit is 
composed of Consolidated Food Proces- 
sors, Inc., a canning and processing sub- 
sidiary, and Monarch Finer Foods, a 
Consolidated distributing division. 


S. M. Kennedy, president of Consoli- 
dated Foods Corporation, stated that 
“the amalgamation of these processing 
and distributing operations will unify 
our efforts in the production and mar- 
keting of the Monarch Brand line to all 
tyres of food outlets at competitive 
prices. The new Monarch Foods organ- 
ization more economically consolidates 
the management, facilities, and activities 
of scores of fruit and vegetable process- 
ing plants in key growing areas through- 
out the country, as well as seven master 
warehouses and 15 storage stock points 
in strategic regional markets and an 
established nationwide sales organiza- 
tion. It is a major step in the progres- 
sive integration of our corporation’s di- 
versified food interests.” 


Executives of the newly formed Mon- 
arch Foods, Canners and Processors are: 
H. E. Woodford, president; V. R. Van 
Natta, executive vice president; R. A. 
Yocom, senior vice president in charge of 
plant operations and production; and 
Alan Randall, vice president in charge 
of sales. 


Before assuming his new duties, Mr. 
Woodford served as president of Con- 
solidated Food Processors, Inc. He is 
also a member of the board of directors 
and the executive committee of Consoli- 
dated Food Corporation. 


Mr. Van Natta, who has been serving 
as president of Monarch Finer Foods 
Division, began his Monarch career 22 
years ago as a territory salesman. He 
was recently elected a vice president of 
Consolidated Foods Corporation. 

Until his new appointment, Mr. Yocom 
was senior vice president of Consolidated 
Food Processors, Inc. He joined the Con- 
solidated organization in February of 
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1929 and is a vice president of Consoli- 
dated Foods Corporation. 


Mr. Randall was formerly vice presi- 
dent and sales manager of Consolidated 
Food Processors, Inc. Prior to joining 
Consolidated in April of 1954 he was 
regional sales manager of Stokely- 
Van Camp, Inc. at Boston, Massachu- 
setts. 


Peas on Plentiful Foods List—Canned, 
frozen and dried peas are included on the 
November “Plentiful Foods” list published 
and distributed by the U. S. Department 
of Agriculture. The purpose is to call to 
the attention of consumers. through 
newspapers, radio, TV, magazines, and 
trade journals, the abundance of items 
appearing cn the list, and the advantages 
to be gained through effective merchan- 
dising and retail store promotion, thus 
benefiting the producer, distributor, re- 
tailer, and consumer. 


American Can Company has extended 
its activities in new products to the 
plastics field and appointed Daniel T. 
Hayes, a specialist in plastic container 
development, to the new department with 
headquarters in the New York offices. 
Mr. Hayes has been an assistant to the 
vice-president of sales of the Bradley 
Container Corporation, a Canco subsidi- 
ary. His assignment will intensify the 
company’s investigation of new markets 
for plastic containers and the use of 
plastics for containers in conjunction 
with metal and paper. 


sauce, | 


Bluhill Foods, Inc., packs a complete line 
of salad dressings and meat sauces in 
attractive 8 oz. and 16 oz. glass con- 
tainers, with distribution handled through 
food brokers covering a fourteen state 
area. The Container used for these 
products have gained strong consumer 
acceptance because of the unusual design. 
The containers are supplied by Brock- 
way Glass, the closures by Ball Brothers 
and the labels by Webb-Linn, Chicago, 
and Stecher-Traung, San Francisco. 


FOOD BROKERS DIRECTORY 
READY 


Distribution of nearly six thousand 
copies of the new edition of the Directory 
of Members of the National Food Brok- 
ers Association was completed last week, 
it was announced by Watson Rogers, 
NFBA President. Included in this ini- 
tial distribution are manufacturers, 
processors and canners all over the 
nation who use food brokers. 


The new directory lists 1861 member 
food brokers, the largest number since 
the founding of the Association in 1904. 
Listing food brokers throughout the 
United States, the directory also includes 
NFBA members in Canada, Hawaii, 
Alaska, Mexico, Cuba and Puerto Rico. 


A new feature of the directory is the 
addition of separate listings of special 
services provided by food brokers. The 
new directory has special alphabetical 
classifications to indicate such services 
provided by members in addition to the 
regular sales service. A number of prod- 
uct classifications have also been ex- 
panded. 


As in the past, the new directory in- 
cludes discussions of such subjects as 
How to Obtain Food Broker Representa- 
tion, How to Obtain the Greatest Bene- 
fits from Food Brokers, Basis for Com- 
puting Brokerage and When Brokerage 
is Due. 


The NFBA Directory is available 
without charge to established business 
firms. It can be obtained by business 
executives by writing on their company 
letterhead to Directory Department, Na- 
tional Food Brokers Association, The 
NFBA Building, 1916 M Street, N.W., 
Washington 6, D. C. 


NEW FLOOR MATERIAL 


A new floor material that can be used 
to cover new, deteriorating concrete, 
or wood floors, has been developed by the 
Master Mechanics Company of Cleveland, 
Ohio. Called “Monile” the new surface 
is resistant to chemicals, dampness, in- 
pact, and other hazards, and has com- 
pleted a four year research period in 
food, chemical and metal working indus- 
tries. Tests have shown the Monile floor 
to be still in perfect condition after more 
than three times the life of an adjoining 
surface. 


Diamond Crystal Salt Company, St. 
Clair, Michigan — Spencer S. Meilstrup, 
who joined Diamond Crystal’s sales or- 
ganization in July 1954, and now Vice- 
President and General Sales Manager, 
has been elected a director of the com- 
pany, President Charles F. Moore has 
announced. Donald C. Edmondson, pre- 
viously personnel manager and director 
of education for the Micromatic Hone 
Corporation of Detroit, has been ap- 
pointed Manager of Sales Training for 
Diamond Crystal, 
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New 


Illinois Canning Company, Hoopeston, 
Illinois, was recently visited by a team 
representing the Austrian food canning 
industry accompanied by two interpre- 
ters and a member of the State Depart- 
ment. The visitors were most enthusi- 
astic about the modern labor saving 
devices seen in the company’s corn pack- 
ing operations. The group also visited 
the company’s test kitchen and examined 
samples of its “Joan of Are” products. 
Later, at luncheon, company’s executives 
explained modern merchandising tech- 
niques and sales policies and answered 
questions. The group composed of five 
representatives of management and two 
representatives of labor, will be in the 
United States for six weeks seeking in- 
formation in an attempt to step up the 
canning industry in their country. 


Lake Odessa Canning Co., Lake Odessa, 
Michigan, has purchased Native Pie Mix 
brand of fruit pie fillings from Poplar 
Canning Co., Poplar, Wisconsin, it is an- 
nounced by Walter A. Reed, Lake Odessa 
President. 


Included in the purchase is the can- 
ning machinery, but not the buildings 
owned by Poplar Canning Co. Production 
of the fruit pie mixes is being continued 
at Poplar, but the operation will be moved 
to Lake Odessa in the near future. Acqui- 
sition of the fruit pie mix broadens the 
line offered consumers by Lake Odessa 
Canning Co. For nearly 40 years, the 
company has canned a wide variety of 
vegetables, tomato catsup and tomato 
juice. 


The giant holding company, the Trans- 
america Corporation, with headquarters 
in San Francisco, Calif., plans to get out 
of the banking business and is creating 
a new company, the Firstamerica Corpo- 
ration to take over its multi-billion dol- 
lar banking interests. It has announced, 
however, that it will hold onto several 
business ventures, among which is the 
Columbia River Packing Association, 
canners of salmon and operated in the 
Pacific Northwest. 


Friday Canning Corporation, New 
Richmond, Wisconsin, for the first time, 
this year packed whole kernel golden 
corn in 8 ounce, 303, and No. 10 tins. The 
company has just completed a new ware- 
house of structural steel 70 x 140 feet. 


ALUMINUM CAN ORDER 


Reynolds Metals Company and Esso 
Standard Oil Company (N. J.) have 
signed a contract for one year calling 
for 35 million to 60 million quart size 
aluminum cans for oil. Reynolds will 
supply the sheet aluminum and the cans 
will be made by American Can Company 
and Crown Cork & Seal Company. The 
order will care for a year’s requirements 
for packaging oil at Esso’s Bayonne, New 
Jersey refinery, and it may be extended 
to the company’s Baltimore, Maryland, 
oil packaging plant. The price of the 
aluminum can will be the same as paid 
for tin plate cans. The higher cost of 
aluminum will be absorbed by reclaiming 
the cans after use. Esso service stations 
will be equipped with a device for flat- 
tening the cans into coin shaped slugs 
which will be deposited into oil drums 
and this scrap metal collected by 
Reynolds. 


Hawaiian Pineapple Company — John 
Shafer, who joined the Dole Hawaiian 
Pinepaple Company in 1923, holding sev- 
eral positions in the sales organization 
before his appointment as Assistant Gen- 
eral Sales Manager in 1945, has been 
made General Sales Manager succeeding 
E. B. Woodworth, who recently resigned 
for personal reasons. Mr. Shafer will 
direct sales of all of the company’s pine- 
apple products and the new Dole label 
items being marketed under the com- 
pany’s expansion and diversification pro- 
gram. His headquarters are in San Jose. 
C. R. Clayton, Manager of the company’s 
private label sales department, will con- 
tinue in charge of selling the company’s 
mainland-packed products for private 
label buyers. 


Robinson Canning Company, New Or- 
leans canners of shrimp, will have their 
shrimp canning operations included in 
real No. 361 of the National Association 
of Manufacturers Peabody Award win- 
ning public service TV news real series 
“Industry on Parade”. The film-story 
sequence of the Robinson operation is one 
of 4 in the reel which has an overall play- 
ing time of 13 minutes 30 seconds. Since 
the series is placed with TV stations in 
“Public Service” free time, the showing 
date will be at the discretion of the par- 
ticular TV station. 
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Minnesota Canners Association — Sec- 
retary Edwin W. Elmer has announced 
that the 51st Annual Convention of the 
Minnesota Canners & Freezers Associa- 
tion will be held on Tuesday, December 
3, at the Hotel Radisson, Minneapolis, 
Minnesota. 


Tri-State Packers Association is plan- 
ning a closed meeting for the member- 
ship at the December Convention, in an 
effort to search out the problems of the 
industry of the area and possibly come 
up with some solutions that may be help- 
ful. In this meeting the problems con- 
fronting the industry, their causes and 
possible solutions will be openly dis- 
cussed. The committee in charge invites 
every member not only to attend this 
meeting, but to send in any ideas for dis- 
cussion as a guide in planning the meet- 
ing. Every member in attendance will be 
given the opportunity to express his 
thoughts on each subject. 


R. S. Watson & Son, Greenwich, New 
Jersey, installed a Link Belt Merry-Go- 
Round for their tomato canning opera- 
tion this season and has switched from 
the No. 2 to the No. 303 can size. 


Molly Pitcher Canning Company, 
Mount Holly Springs, Pennsylvania, is 
installing a peach line for the canning 
of halves and irregular sizes and shapes 
in heavy syrup for the 1958 season. 


Corn Products Sales Company—Robert 
W. Bond has been named manager of the 
Sales Service Department with head- 
quarters in New York, where he will head 
up a group of specialists who assist in- 
dustrial customers in the application of 
corn products to their operations. Corn 
Products makes more than 450 industrial 
products used in the manufacturing 
processes of over 60 industries. 


Owens-Illinois Glass Company has 
established a South Florida sales office 
in Miami for the Glass Container and 
Libby Glass divisions, located in the Atlas 
Building, 7630 Biscayne Boulevard. Wil- 
liam H. Adams is senior salesman in the 
Glass Container division’s office, and 
Frank W. Levis is manager of the Libby 
Glass office. 
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The Butler Brokerage Co., headed by 
Paul B. Butler, Jr., has opened offices at 
112 Market St., San Francisco, Calif. 
and will shortly be taking on the accounts 
of food manufacturers and packers. 


The Supermarket Institute will hold 
its mid-year Conference at the Americana 
Hotel, Miami Beach, Florida, December 
7 to 11. Irving W. Rabb, vice-president of 
the Retail Division of Stop and Shop, Inc. 
of Boston, has been named program com- 
mittee chairman for the conference. 


PROMOTING FROZEN FOODS 


Reynolds Metals Company is conduct- 
ing a coupon promotion designed to boost 
sales of all brands of frozen vegetables. 
The promotion began in mid-September 
and will continue through November and 
consists of a coupon enclosed in packages 
of Reynolds Wrap, which offers 10 cents 
off on a package of any brand of frozen 
beans, peas, or corn. The company will 
redeem the coupons when used for any 
brand selected and retailers may feature 
brands of their choice in their store pro- 
motion. Advertising allowances for re- 
tailers have been provided. 


RADIATION STERILIZATION OF 
APPLES DESCRIBED IN QM 
REPORT 


A process for preservation of sliced 
apples through radiation sterilization is 
described in a report of research released 
through the Office of Technical Services, 
U. S. Department of Commerce, by the 
Quartermaster Food and Container Insti- 
tute for the Armed Forces. 


Test results showed that mature apples 
were a better raw material than im- 
mature apples. Processing of the apples 
immediately after harvest was found to 
be a better procedure than allowing them 
to ripen by storage at 75° F. before 
processing. Blanching the silces in dilute 
sugar solutions with or without the pres- 
ence of calcium gluconate and freezing 
proved superior to deaerating in chemical 
solutions. 


Irradiation of the sample in the frozen 
state was superior to irradiation in the 
non-frozen _ state (34° F). The 
organoleptic acceptability of the apples 
was greater when irridated at 0.5 x 106 
rep rather than 1 x 106 rep. Under these 
conditions the product was still accept- 
able after six months of storage at 75° F. 
Based on the results of the investigation, 
recommendations on the processing treat- 
ments and conditions are given. 


The report, PB 121962 Studies on 
Radiation Sterilization of Sliced Apples, 
R. T. Milner, University of Illinois for 
Quartermaster Food and Container In- 
stitute for the Armed Forces, Aug. 1956, 
may be ordered from OTS, U. S. Depart- 
ment of Commerce, Washington 25. It 
contains 77 pages, price $2. 
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PRICE BROS. LITHOGRAPH 
COMPANY EXPANDING 


The Price Bros. Lithograph Company, 
well known label house of Bridgeton, 
New Jersey, has announced that a $450,- 
000 expansion program, begun only in 
recent weeks, is already nearing com- 
pletion. The first phase of the ambitious 
project was completed last Monday, Sep- 
tember 23rd, when President “Dan” 
Daneluzzi pressed an electric starter but- 
ton to put into operation another new 
4-color Miehle Offset Press. “The best 
that money can buy!” said President 
Dan. 


Some idea of the magnitude of this 
installation is contained in the rated pro- 
duction figures for this Lithographic 
giant; it handles a sheet 52 x 76 inches 
and is rated at 6500 sheets per hour in 
four colors. A pencil and paper plus a 
little doodling will prove to the skeptical 
that this amazing piece of equipment 
will turn out the equivalent of over 
5,000,000 (5 Million) 4-color No. 303 
labels in a 24 hour day. The plant runs 
at that capacity five days a week con- 
tinuously. A little more doodling—over 
25 million a week—one billion three hun- 
dred million a year—the equivalent of 
52 million cases of 303’s. And if the 
press continues to run at capacity for 
its estimated life of 20 years, it will have 
accounted for twenty-six billion 4-color 


“Ring up added sales and profits by 
tying in with National Tuna Week 
(October 31-November 9),” says Actress 
Jann Darlyn. The full-scale publicity 
campaign will alert consumers to Na- 
tional Tuna Week via newspapers, 
magazines, radio and television. Co- 
operating in the promotion are Weirton 
Steel, Pacific Coast Canned Pear Service, 
and the U.S. Department of Interior. 
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303 label equivalents — 1,083,000,000 
cases. Who said the government has a 
monopoly on astronomical figures? 


“This new addition,” said president 
Daneluzzi, “increases our production ap- 
proximately 50 percent and will give us 
greater flexibility enabling us to increase 
our volume and continue to supply cus- 
tomers with the prompt, efficient service 
which they have come to expect from 
Price Bros.” “Every piece of equipment 
in our plant,” the popular executive con- 
tinued, “is now completely modern, so 
that our production department is geared 
to turn out top quality labels at rock bot- 
tom prices.” 


The second phase of the expansion pro- 
gram, scheduled for completion within 
the next 30 days, involves a new wing for 
office quarters. The present office quar- 
ters will be used largly to provide addi- 
tional space for the Photographic & Art 
Department. 


The more than 200 artists, photogra- 
phers, office and shop employees are kept 
busy by a 13 man sales force, supervised 
by vice-president and sales manager P. 
K. Arthur. At any convention East of 
the Mississippi this Fall, look for a 
shiney pate, a big cigar, a broad grin 
speaking with the infectious drawl of the 
Virginian, and you'll find P. K. Arthur. 
It is said that he knows more people in 
the industry by their first name than any 
other individual. P. K. has followed the 
industry circuit for over 35 years now. 


President Dan, too, contributes his 
share of sales, getting out of the office 
as often as his heavy schedule permits. 
His son Leigh Daneluzzi has spent the 
last three years since coming out of the 
Army getting his feet wet in the office, 
shop and sales. A number of customers 
met this promising young man for the 
first time last year at State and National 
Conventions. 


METAL CAN OUTPUT 


Production of metal cans by the indus- 
try during the first six months of 1957 
showed a slight decline compared to the 
same period last year, American Can 
Company reports. 


Output in the 1957 period was approxi- 
mately 18.7 billion cans, compared with 
just over 19 billion cans a year ago, a 
decrease of about 1.7 per cent. Sub- 
stantial increases, however, were noted 
in production of cans for certain products. 
These include rises in output of cans for 
soft drinks, 8.5 per cent; fish and sea- 
foods, 18.3 per cent; beer, 3.2 per cent, 
and pet food, 2.3 per cent. 


The 1957 six month decline is attributed 
to a number of factors, including weather 
conditions in various parts of the coun- 
try that have delayed certain food packs 
and shifts in the packing cycle of some 
other products normally canned in the 
first half of the year. 
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AGRICULTURE 


WEATHER 


DELAWARE - MARYLAND, Sept. 20 
—In most of Delaware and Maryland the 
soil moisture situation was reported as 
normal to wet, with some localities re- 
porting fall plowing held up due to rains 
this past week. However, Corn harvest 
is ahead of last year despite inclement 
weather. Harvesting of Tomatoes is just 
about finished, except for Italian type on 
the Shore, which may continued into first 
week of October. Some Tomatoes were 
lost as a result of rainy weather during 
harvesting. Fall Snap Beans are growing 
rapidly due to recent rains and prospects 
point to one of best crops in recent years. 
Cabbage and Cauliflower cutting has 
started in Delaware. York, Stayman and 
Rome Apple Crop in the Hancock area 
have been helped by recent rains but 
more is needed. The first two weeks of 
October is expected to be the peak for 
the Apple harvest. 


INDIANA, Sept. 25—The rains of Fri- 
day, Saturday and Sunday, September 
20, 21 and 22, dealt a damaging body 
blow to the Indiana Tomato crop. Dur- 
ing the three day period between 3 and 5 
inches of rain fell over the entire state. 
Temperatures have been low and at night 
have flirted with freezing. Late blight 
gives evidence of spreading and fruit is 
cracked and mushy. It would be virtually 
impossible for tonnage to exceed 60 per- 
cent of 1956, even with ideal conditions 
between now and October 15. It would 
undoubtedly be more accurate to guess 
that tonnage will be closer to or below 
50 percent of 1956. 


NEW JERSEY, Sept. 25 — Average 
tonnage of Tomatoes is reported at 6 to 
7 tons. Season closing with good to poor 
quality reported. 


GREENWICH, N. J., Sept. 21—Toma- 
toes yielded about 6 tons per acre com- 
pared with 12 tons in 1956. Quality in 
color and solids superior to 1956. 


COLUMBUS, OHIO, Sept. 283—A dis- 
appointing Tomato pack in Ohio is indi- 
cated in reports received from informed 
sources. The optimistic 11.9 tons aver- 
age yield in Ohio has faded from the 
20,318 acres contracted by canners using 
the Federal-State Inspection Service. 
Lack of supplies has made it impossible 
for many canners to operate more than 
2 or 3 days a week. One plant that nor- 
mally operates 24 hours a day at this 
time is packing every other day. This 
plant in 1956 received 800 loads of Toma- 
toes for the period ending the week of 
September 16. The 1957 receipts for the 
same time was 468 loads. The raw stock 
quality received from the fields is good 
to very poor. Grades are generally low. 
One receiving station, under Federal- 
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State Inspection Service, received 50 
loads, 20 of which were rejected because 
of quality. This is the result of early 
rains, followed with hot, dry weather, 
and more rain. The setting of fruit is 
the exception rather than the rule. The 
green fruit is cracking and developing 
mold. Officials responsible for food in- 
spection are complimenting the canners 
for doing a good job of processing under 
adverse conditions. The Ohio market 
looks firm and higher. The past week 
Ohio 46 oz. fancy juice was quoted at 
$2.50 to $2.55; Michigan $2.50 to $2.60 
for 46 oz. fancy juice, with a 40 percent 
total pack indicated. Fields being disked 
under. Indiana reports a 50 percent pack 
with some reports claiming that this 
might be a little high. Reliable sources 
report that the best that can be expected 
at this time is 30 percent pack of fancy 
juice. 


NEW BAVARIA, OHIO, Sept. 23 — 
Quality of Tomatoes is poor due to rain; 
yield down 50 percent from last year. 


PENNSYLVANIA, Sept. 16—Temper 
atures averaged 6 to 12 degrees above 
normal. The entire State experienced 
showers and thunderstorms this past 
week. Harvesting of Lima Beans in a 
limited way this past week. Peak of 
Tomato harvest is passed and movement 
now represents undersized Tomatoes 
bothered by dry rot. A few late Sweet 
Corn fields show promise. 


LANCASTER, VA., Sept. 25—50 per- 
cent of pack on Tomatoes; very small 
pack due to drought and farmers’ reluc- 
tance to the growing of any crop that 
requires labor. Doubt if we will be can- 
ning Tomatoes another season as Peaches 
come in at the same time. Very small 
pack of Peaches due to drought. 


WISCONSIN, Sept. 20—A few Corn 
canners are completing their packs this 
week but others still have a third of 
their acreage in the field. 20 to 25 per- 
cent of the crop for the State remains to 
be harvested. Average yields range from 
less than 2 tons to over 4 tons per acre 
with the State as a whole holding close 
to a 3 ton yield and a 30 case cut. Most 
canners have a third of their acreage to 
be harvested on Lima Beans with yields 
ranging from 1550 to 2400 pounds per 
acre. Beet yields range from 7.11 tons 
to 10.6 tons per acre with 68 to 78 per- 
cent of the Beets running under 2 inches. 
A few plants still canning Snap Beans. 


MAYVILLE, WIS., Sept. 17— Have 
four canning days left to complete our 
Corn pack. Total pack will be 60 percent 
of normal. 
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NEW RICHMOND, WIS., Sept. 17— 
Have completed pack of whole kernel 
and will complete cream style Corn by 
end of this week. Our crop averaging 
3 tons per acre of very good quality. 
After running early Beets in August, we 
have about one-third of our crop left to 
can. Will start week of September 22. 
About 60 acres of our crop was drowned 
out by July rains. Our total pack will be 
down 30 percent. The Carrot crop will 
be ready October 1. Yields will be less 
than last year as Carrots are smail. 


CHANGING FERTILIZER 
PRACTICES 


Fertilizer practices for the major proc- 
essing crops grown in New York State 
have undergone profound changes during 
the past 25 years, says Prof. Charles B. 
Sayre, head of the Vegetable Crops De- 
partment of Cornell’s Experiment Sta- 
tion at Geneva. 


“After rich, virgin soil has been farmed 
for a number of years, the fertility level 
becomes depleted, with phosphorus show- 
ing depletion first, followed by nitrogen 
and then potash,” he states. “Over the 
the past 25 years this pattern of fer- 
tilizer needs has occurred in growing 
vegetables for processing in western New 
York,” 


In fertilizer experiments at the Station 
25 years ago the greatest yield increases 
in all processing vegetables were ob- 
tained from complete fertilizers espe- 
cially high in phosphorus, explains Dr. 
Sayre. At that time very low analyses 
fertilizers were most common and only 
about 300 pounds per acre were normally 
applied. 


“Our experiments emphasized the in- 
adequacy of such treatments and showed 
the benefit of higher analysis fertilizers 
and heavier applications,” continues the 
Station scientist. “The 4-16-4 formula met 
this requirement and proved especially 
effective for tomatoes, peas, sweet corn, 
cabbage, and snap beans, with a 5-10-10 
for beets supplemented with salt and 
borax in recent years for this crop. 


“Growers have been using increasing 
amounts of fertilizer and progressively 
higher analyses mixtures. Although the 
analysis has nearly doubled on the aver- 
age in recent eyars, yet growers have not 
reduced the rate of application in pro- 
portion. As a result, the phosphorus- 
fixing capacity of many soils has been 
satisfied and they now have a good sup- 
ply of available phosphorus. Our present 
experiments, therefore, are attempting 
to determine the accumulation of avail- 
able phosphorus and potash in these 
heavily fertilized soils to guide growers 
in their fertilizer practices. These ex- 
periments show the need for less phos- 
phorus and for more nitrogen, conse- 
quently we are now recommending a 
10-10-10 mixture for many processing 
crops.” 
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NORTHWEST BERRY PACKS 
RETURN TO NEAR NORMAL 


Following an extremely poor year in 
1956, the packs of canned berries in the 
Northwest, according to a report just 
issued by the Northwest Canners & 
Freezers Association, returned more 
nearly to normal. The report for the 
1957 pack, provided by can size, shows 
that a large percentage of berries are 
now packed in the 303 size. For compara- 
tive purposes the totals are shown on 
the basis of 2%’s. The Boysenberry- 
Youngberry Pack for 1957 totaled 112,- 
083 cases compared with 36,562 cases in 
1956, 91,658 cases in 1955, 114,668 cases 
in 1954. The canned Loganberry Pack 
for 1957 totaled 3,723 cases, up consider- 
ably from the 1,188 cases in 1956 but far 
short of the 7,948 cases in 1955 and 8,461 
cases in 1954. The canned Red Respberry 
Pack rose to 35,437 cases in 1957 from 
17,749 cases in 1956. The 1955 pack 
totaled 39,512 cases while 67,881 cases 
of Red Raspberries were packed in 1954. 

The report also covers the packs of 
Apricots, Dark and Light Sweet Cherries 
in the Northwest. Also on the basis of 
2%4’s, the 1957 Apricot Pack totaled 
52,399 cases compared with 20,923 cases 
in 1956, 46,009 cases in 1955, and 16,177 
cases in 1954. The Dark Sweet Cherry 
Pack totaled 305,848 cases compared with 
127,983 cases in 1956, 384,626 cases in 
1955, and 298,787 cases in 1954. The can- 
ned Light Sweet Cherry Pack amounted 
to 212,958 cases compared with 81,267 
cases in 1956, 353,709 cases in 1955, and 
297,131 cases in 1954. ; 


PEANUT STOCKS AND 
PROCESSING 


Peanuts of off-farm positions on Aug. 
31, 1957, excluding shelled oil stock, 
totaled 468 million lbs. of equiv. farmers’ 
stock peanuts. Equivalent stocks were 
nearly 38 percent larger than month 
earlier as marketing of new crop was 
under way in Southeast and Southwest 
areas. August 31 stocks were nearly 
fourth larger than year earlier. Quan- 
tity of farmers’ stock peanuts milled dur- 
ing Aug. was reported at 50 million lbs. 
This brings 1056-57 season total to 1,451 
million lbs. which is about 16 percent 
higher than 1,253 million lbs. milled dur- 
ing 1955-56 season. Reports show that 
during 12-month period ending Aug. 31, 
1957 shelled raw edibles used in making 
candy, salted peanuts, peanut butter and 
mise. products amounted to 647 million 
Ibs. This is 6 percent greater than 610 
million reported used during season 
ended Aug. 31, 1956. Peanuts crushed 
for oil, cake and meal during season 
ended Aug. 31 totaled 192 million lbs. 
compared with 189 million during pre- 
vious season. 


DEATHS 


George Ludlum Hartford, 93, Chair- 
man of the Board of Great Atlantic & 
Pacific Tea Company, died in Montclair, 
New Jersey, this week. 
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SALMON REPORT 


The Salmon Situation August 1957 


By Fish and Wildlife Service 
U.S. Dept. of the Interior 


Receipts of troll-caught salmon at 
Seattle during August 1957, totaled 900,- 
000 pounds, about 200,000 pounds more 
than those during August 1956. For the 
January-August period, total troll king 
salmon receipts amounted to approxi- 
mately 3.8 million pounds, compared with 
3.1 million pounds for the same period in 
1956. Troll caught silver salmon receipts 
during August, 1957, totaled slightly 
over 1.5 million pounds, compared with 
1.6 million pounds in August, 1956. For 
the January-July period in 1957, troll 
caught silver salmon receipts amounted 
to 3.0 million pounds, almost identical 
with silver salmon receipts for the same 
period in 1956. 


Although great things were expected 
of the 1957 cycle-year pink salmon fish- 
ery on Puget Sound, the catch did not 
materialize, and due to the many can- 
neries nearer to the fishing grounds, 
Seattle did not receive seine-caught pink 
salmon in volume. Most of the pink sal- 
mon arriving at Seattle this year have 
been taken by the troll fleet, which con- 
sistently caught them in record numbers. 
Receipts of king salmon imported from 
British Columbia _ totaling 1,900,000 
pounds, nearly doubled those of the pre- 
vious January-August period, and the 
receipt of nearly 1.5 million pounds of 
silver salmon from that Province, com- 
pared with none for the same period in 
1956, were chiefly responsible for the 
heavy gain in salmon receipts. After 
September 1 silver salmon may not be 
exported from British Columbia. Ex- 
change prices for large red king salmon 
landed at Seattle average 46.5 cents per 
pound, compared with 56.2 cents during 
August 1956. For the season through 
August large red king salmon averaged 
48.1 cents ex-vessel, compared with 53.4 
cents during the same period last year. 
White king salmon prices averaging 33.7 
cents represented a greater decline from 
last year. Troll caught silver salmon 
landed at Seattle brought an average of 
28.0 cents per pound in August, nearly 
9 cents below last year’s August price. 
During the nine month period troll silver 
salmon averaged 29.2 cents, compared 
with 34.5 cents last year. 


CANNED SALMON 


The Puget Sound canned salmon pack 
through August continued to fall far 
short of expectations. The pack through 
September 2 as compiled by the Wash- 
ington State Department of Fisheries, 
included 139,406 cases of sockeye and 
129,714 cases of pink salmon, which com- 
prised most of the canned pack through 
that period. While this is an increase 
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over last year’s pack, it is a decline of 
more than 20 percent from the pack for 
the parent sockeye run of 1953, and the 
pack of pink salmon is down 35 percent 
from the previous cycle year of 1955. 
The Canadian pack of pink salmon 
through September 7 totaled 657,569 
cases, a decline of 13 percent from the 
corresponding pack in 1955, but the sock- 
eye pack in British Columbia totaling 
224,627 cases was less than half that of 
the corresponding pack in 1953. An emer- 
gency order by the International Pacific 
Salmon Fisheries Commission closing a 
part of the Point Roberts fishing area for 
a 3-week period became effective on Sep- 
tember 7, in order to allow pink salmon 
congregating there an opportunity to 
migrate up stream. 


Canned salmon production in Alaska 
through August 31 totaled 2,292,263 
cases, a decline of approximately .5 mil- 
lion cases frora the comparable pack in 
1956. The red salmon pack was down 
about 250,000 cases, while pinks were 
400,000 cases short of last year. An in- 
crease of 135,000 cases was made in the 
chum salmon pack. The expected im- 
provement in the Bristol Bay red salmon 
run was most disappointing since the 
canned pack actually dropped about 67,- 
000 cases. This was particularly signifi- 
cant in view of the very large catch made 
by the Japanese fishing in the Western 
area of the Aleutian Islands, and the 
numerous reports of net marked salmon 
caught in Bristol Bay, indicating that 
some of the fish may have passed through 
Japanese nets before returning to the 
rivers of Bristol Bay. 


COLUMBIA RIVER FISHERIES 


Chinook salmon fishing in the lower 
river was very disappointing with less 
than 2 million pounds landed in the 
Astoria area during August, a decline 
of 26 percent from August 1956. The 
season total through August was 4.2 mil- 
lion pounds, down nearly 30 percent from 
last year. The loss in chinooks was com- 
pensated to a small degree by an increase 
in the catch of steelheads and other 
species of salmon. Landings of troll 
caught king salmon showed an even 
greater decline, but were nearly bal- 
anced by an increase in the silver and 
pink salmon catch. Albacore tuna re- 
ceipts from the local fishery totaling 
nearly 1 million pounds were almost 
double those of August last year. Light- 
meat tuna landings by clippers this year 
totaling .6 million pounds were far short 
of last year. Imported tuna, which totaled 
18.8 million pounds through,August,-con- 
tinues to comprise most of the Astoria 
tuna receipts. 
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STATISTICS 


Green Pea Pack 
Approaches Record 


Proportions 


The 1957 pack of Canned Green Peas, 
according to a report just issued by the 
National Canners Association totaled 37,- 
806,943 actual cases. In terms of actual 
cases this is the fourth largest pack on 
record and the largest since 1951 when 
37,837,000 cases were packed. It is 14.2 
percent greater than the 1956 pack. The 
largest pack on record occurred in 1946 
when 39,929,000 cases were packed. The 
1945 pack of 38,145,000 cases was the 
second largest record pack. 


In terms of volume, however, these 
packs of 1945 and 1946 far exceeded the 
present pack because at that time the 303 
had not come into general use. The 1957 
pack will fall just short of 41 millien 
standard 303 cases, as compared with 
over 48 million cases in 1945, and just 
short of 50 million cases in 1946. On the 
basis of standard cases, the packs of 
1942 and 1943 also exceeded the 1957 
pack, making this the sixth largest pack 
on the basis of volume. 


Percentage-wise compared with last 
year, the big increase was in the Alaska 
pack—33 percent, while the Sweet pack 
was increased 10 percent. 


PACK BY AREA 


As will be seen by the accompanying 
tables, taken from the pages of the “Al- 
manac” although the Northeast pack was 
more than doubled compared with last 
year, the Mid-west accounted for most of 
the increase. The percentage of increase 
there was a walloping 30 percent. The 
Western pack dropped off nearly 13 per- 
cent, and the Mid-Atlantic pack fell by 
nearly 20 percent. The Alaska pack in 
the Mid-Atlantic was nearly cut in half, 
with the Sweet pack dropping off only 
slightly in that area. Indiana was the 
only State in the Mid-West to show a re- 
duction. All of the states in the West 
showed a slight increase, except Wash- 
ington and Oregon, the two most import- 
ant states, which showed a decrease of 
23 percent. 


BY CAN SIZE 


A glance at the accompanying tables 
will reveal that there was a marked trend 
away from the smaller can sizes and a 
sharp increase in the No. 10 pack. The 
No. 10 pack was the largest on record, 
even exceeding the packs of that size 
during the war years. Checking the rec- 
ords we find that pea canners carried 
over last June the equivalent of 15 per- 
cent of the 8 ounce size, 22 percent of 
picnics, 10.7 percent of 303’s, and but 
3.7 of 10’s—indicating that the larger 
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GREEN PEA PACKS BY VARIETY BY STATE 


(Thousands of Actual Cases—000 Omitted) 


1953 1954 1955 1956 1957 
Alaskas SweetsAlaskas SweetsAlaskas SweetsAlaskas SweetsAlaskas Sweets 
I ss <csndsscasaisoscesouiee 436 528 486 479 505 771 365 739 210 671 
Pennsylvania 333 616 341 565 236 497 202 458 144 445 
Other Mid-Atl..................... 179 29 184 12 150 38 148 85 78 56 
Ee ieee er 129 (e) 62 (e) 108 (e) 56 (e) 61 (e) 
497 2,358 389 2,373 563 3,533 504 2,596 717 
Michigan... (e) (e) 123 (e) 241 (e) 29. 
Wisconsin.. 3,815 8,631 3,429 7,618 3,882 8,941 2,875 8,919 4,364 10,929 
Minnesota................ 5 2,766 1,09 2,434 3,345 829 2,927 1,361 3,594 
Other Mid-West 183 181 213 203 351 301 217 117 240 212 
OS eae 1,401 (e) 744 (e) 1,189 (e) 1,246 (e) 1,440 
B 463 5,590 (e) 4,693 (e) 3,563 (e) 8466 (e) 6,560 
523 282 457 192 381 531 491 614 68 
7,234 24,132 6,672 20,573 7,235 23,987 6,011 27,083 7,994 29,813 
Source: National Canners Association and the Almanac (e) Included in Other States. 
PEA PACKS BY SIZE OF CONTAINER 
(Thousan ls of Actual Cases—Figures Rounded) 
Size of Units 
Container to Case 1948 1949 1950 1951 1952 1953 1954 1955 1956 1957 
RAS Ae 3,697 3,898 4,109 4,497 5,200 4,665 
No. 1 Pienice........ 784 656 383 287 436 20 
No. 308............ 20,596 22,513 19,818 23,219 28,668 27,556 
ere 6 2,48: 3,984 3,964 2,749 3,138 3,696 5,290 
Mise. Tin & Glass...... _— 123 217 135 171 39 121 81 81 94 87 
PD ciuicasmesitscGuudees 24,446 24,945 32,726 37,837 29,446 31,366 27,245 31,222 33,094 37,807 
(a) Included in Miscellaneous. 
PACKS OF PEAS BY QUALITY BY AREA 
(Thousands of Actual Cases—Figures Rounded) 
NORTHEAST 1948 1949 1950 1951 1952 1953 1954 1955 1956 1957 
478 817 881 551 596 561 597 328 600 
220 267 390 173 331 273 261 143 385 
63 65 99 89 81 37 108 26 113 
761 1,149 1,370 813 1,008 871 967 497 1,098 
454 730 700 478 450 616 732 582 528 
557 734 990 541 929 663 877 789 678 
481 590 741 620 742 789 586 627 397 
Ra scissvacinsiessenaivenes 1,699 1,492 2,054 2,432 1,640 2,122 2,068 2,196 1,998 1,603 
MID WEST 
8,033 8,036 11,663 12,676 9,605 11,457 10,379 12,406 11,118 13,121 
3,776 4,971 5,740 7,613 6,157 5,722 5,298 6,789 5,613 8,288 
1,658 2,607 2,649 3,833 3,126 2,753 2,453 3,313 2,832 4,074 
13,467 15,614 20,053 24,122 18,888 19,932 18,130 22,508 19,564 25,483 
WEST 
4,811 6,150 6,315 5,092 5,042 4,010 3,484 6,915 6,054 
1,628 2,323 2,355 2,143 2,181 1,183 1,169 2,566 2,000 
639 997 1,244 870 1,081 702 707 1,023 954 
7,771 7,078 9,470 9,914 8,105 8,304 6,176 5,552 11,036 9,622 
15,063 13,779 19,360 20,572 15,728 17,546 15,566 17,219 18,943 20,303 
6,504 7,376 9,064 11,348 9,014 9,162 7,417 9,096 9,111 11,351 
2,879 3,790 4,302 5,917 4,705 4,658 3,981 4,715 4,509 5,538 
24,446 24,945 32,726 37,837 29,446 31,366 27,245 31,222 33,094 37,807 
2,227 2,293 3,275 3,553 2,473 2,693 2,194 2,749 2,052 2,841 
2,005 2,483 2,493 3,195 2,767 2,453 2,103 2,305 1,825 2,279 
1,594 1,891 1,874 2,758 2,568 2,087 2,094 1,989 1,602 2,260 
5,825 6,667 7,641 9,506 7,808 7,234 6,672 7,235 6,011 7,994 
SWEET 
12,836 11,486 16,085 17,019 13,255 14,852 13,373 14,470 16,891 17,462 
4,499 4,893 6,571 8,153 6,247 6,709 5,313 6,791 7,286 9,072 
1,286 1,899 2,428 3,159 2,187 2,571 1,887 2,276 2,907 3,278 
18,621 18,278 25,084 28,331 21,639 24,132 20,573 23,987 27,083 29,813 
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1956 AND 1957 PEA PACKS BY QUALITY AND SIEVE SIZE 
ALASKA PEAS ‘ 
(Thousands of Actual Cases—Figures Rounded) 


Fancy Ex. Std. Std. Total 
Sieve Size 1956 1957 1956 1957 1956 1957 1956 1957 
218 227 13 18 2 6 233 
1,069 1,551 259 365 5 78 1,378 1,994 


» 1 85 86 290 375 241 
2,052 2,841 1,825 2,278 1,602 2,261 6,011 7,994 
SWEET PEAS 
(Thousands of Actual Cases—Figures Rounded) 
Fancy Ex. Std. Std. Total 
Sieve Size 1956 1957 195619571956 19571956 1957 
MIE oivodAcivtrneneiicaoacanceaeane’ 1,026 1,268 70 113 6 9 1,102 1,390 
1,524 1,578 277 478 31 79 1,832 2,135 
1,590 1,374 1,020 1,211 208 460 2,818 3,045 
990 1,835 1,632 1,049 814 3,874 3,267 
12,422 4,084 5,639 1,613 1,916 17,458 19,977 
7,286 9,073 2,907 3,278 27,083 29,813 


1957 PACK OF CANNED APRICOTS 
Compiled by N.C.A. Division of Statistics 
(In Actual Cases) 


24/2% 48/82 24/303* 6/10 Mise. Total 
Wash.-Uregon 18,862 14,900 14,060 67,379 
1,806,707 483,748 1,464,488 1,173,692 11,399 4,940,034 
Other States 1,500 2,500 
Ws 1,906,556 483,748 1,487,330 1,216,634 25,459 5,119,747 


1956 PACK OF CANNED APRICOTS 


(In Actual Cases) 


24/2% 48/8Z 24/303* 6/10 Mise. Total 
7,614 12,317 
«mee . 423 29,262 29,685 
eee 5g 473,481 1,457,887 1,147,977 3,297 5,043,301 
1,965,362 473,481 1,457,887 1,156,014 32,559 5,085,303 


* Includes 24/300s and 24/1 Tall. 

The above report is a summary of reports from all canners known to have packed Apricots 
in 1957 with the pack for 1956 for comparison. 

The California and Washington-Oregon pack reports were compiled by the Canners League of 
California and the Northwest Canners and Freezers Association respectively. 


The total pack, basis 24/214 amounted to 4,165,000 cases for 1957 as compared with 4,151,000 
cases for 1956. 


1957 PACK OF CANNED SWEET CHERRIES 
Compiled by N.C.A. Division of Statistics 
(In Actual Cases) 


24/2% 48/8Z 24/303* 6/10 Mise. Total 
Wash.-Ore.-Ida. 61,053 79,118 509,036 123,052 13,272 785,531 
California 27,935 102,379 340,096 73,720 199 544,329 
Other States 6,716 7,859 
U. &. TFotah..w..: 89,628 181,497 1,016,513 201,738 13,471 1,502,847 


1956 PACK OF CANNED SWEET CHERRIES 


(In Actual Cases) 
24/2% 48/8Z 24/303* 6/10 Mise. Total 
Michigan 70,391 72,270 
36,032 27,320 168,703 60,657 7,176 299,888 
Californ‘a 36,850 132,172 397,880 110,224 1,159 678,285 
Other States 20... 1,175 1,000 1,577 1,211 560 5,523 
74,057 160,492 638,551 173,971 8,895 1,055,966 


* Includes 24/300s and 24/1 Tall. 

The above report is a summary of repcerts from all canners known to have packed sweet 
cherries in 1957, togethcr with 1956 pack for comparison. 

The California and Washington-Oregon pack reports were ccmpiled by the Canners League of 
California and the Northwest Canners and Freezers Association rcspect:vely. 


The total pack, basis 24/214 amounted to 969,000 cases for 1957 as compared with 698,000 
cases for 1956. 
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families are beginning to move from the 
highchair to the table, and that pea can- 
ners, at least, are making progress in 
the institutional field. 


QUALITY 


Taken as a whole, 53.7 percent of the 
1957 pack was of fancy quality, 30 per- 
cent extra standard, and 14.6 percent 
standard. This compares with 57.2, 27.5, 
and 13.6 percent respectively in 1956. A 
small percentage of Alaskas in the 
Northwest are ungraded for quality. 


The quality of Alaskas is improved 
over last year, while the quality of 
Sweets is not quite as good. Percentage- 
wise the Alaska pack (1956 in paren- 
theses) was 35.5 percent (34.1 percent) 
fancy, 28.5 percent (30.3 percent) extra 
standard, 28.2 percent (26.6 percent) 
standard, and 7.7 percent (8.8 percent) 
ungraded for quality. In Sweets these 
figures are 58.5 percent (62.3 percent) 
fancy, 30.4 percent (27 percent) extra 
standard, and 11 percent (10.7 percent) 
standard. 


If the reader will check the accom- 
panying tables carefully, he will not that 
in Alaskas, except for extra standard 
4’s and up, and standard ungraded, there 
are actually more quantities in all grades 
and sieve sizes available than last year. 
However, the sharp increase in fancy 2’s 
and 3’s and extra standard 4’s indicates 
the higher quality of the 1957 pack. At 
the same time the increase in standard 
3’s and 4’s assures an ample supply of 
these price items. Extra standard 4’s 
will be the short item here. 


Most of the increase in the sweet pack, 
compared with last year, went into pod 
run with a heavy proportion of this in 
extra standard. Actually 67 percent (19,- 
977,000 cases) of the Sweet pack is pod 
run. Of a total of 17,463,000 cases of 
fancy Sweets, 12,422,000 or 71 percent 
were pod run; 5,639,000 cases or 62 per- 
eent of the total of 9,073,000 cases of 
extra standard are pod run; and 1,916,- 
000 or 52 percent of a total of 3,278,000 
cases of standard Sweets are pod run. 

Because of this, despite the increase of 
10 percent in the Sweet pack, there are 
actually less quantities of most of the 
larger sieve sizes—fancy 4’s and 5’s, 
extra standard and standard 5’s and up. 
Even in the smaller sieves, except for 
extra standard 3’s, and standard 4’s, the 
added quantities are negligible. 


SUPPLY 


On July 1 canners carried over 3,901,- 
000 cases of peas. This added to the new 
pack provides a total canner supply of 
41,708,000 actual cases—an all time rec- 
ord supply. On June 1 distributors held 
3,117,000 cases, thus there is a visible 
total supply of 44,825,000 cases. This 
latter figure is not a record, principally 
because the distributor holdings of June 
1 approached an all time low record. The 
visible supply was exceeded in 1951-52 
(45,280,000 cases), in 1947-48 (48,246,000 
cases), and closely approached in 1946-47 
(44,786,000 cases). 
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MARKET 


NEW YORK MARKET 


Business Not Up To Expectations But Out- 
look Is For A Steady Market—Eastern To- 
mato Season Ends With Supplies Limited— 
Snap Beans Steady—lInterest In Pea Pack 
Report, Prices Low But No Sales Pressure 
—Good Quality Limas On Short Side—Spin- 
ach Steady — Corn Firm With Moderate 
Replacement Call—Cranberry Sauce Offer- 
ings Firm — Improved Interest In Pumpkin 
—Eastern Peach Crop Hit Hard Again—Fish 
Supplies Limited And Market Strong. 


By “New York Stater” 


New York, N. Y., Sept. 26, 1957 


THE SITUATION—Business has not 
come up to expectations. Some attribute 
the lag to the unseasonal weather which 
prevailed to the end of the Summer. 
Others consider the price position un- 
favorable on a number of items, especial- 
ly fish, and are reported to be hopeful, 
of some price reactions later. Still others 
were believed to be holding back for no 
particular reason and are using their in- 
ventories to meet most of their current 
small demand. 

While no special price changes are 
noted, vegetables are holding well, with 
the belief that trade developments will 
bring about an important improvement 
in the call for such items as tomatoes, 
snap beans, lima beans, and especially 
peas. The latter showing a very heavy 
pack total for 1957 and also an attractive 
price basis. 

In fish there is very little chance of 
bringing about any price easing. There 
is a keen shortage of salmon, as well as 
shrimp, lobster and California sardines. 
As for Maine sardines the price position 
appears to be a little steadier as the mar- 
ket is working toward a more balanced 
supply and demand. Fruits were fea- 
tured mainly by a stiffening of cling 
peaches and withdrawal of some North- 
west interests on Elbertas. 


THE OUTLOOK—Price steadiness ap- 
pears certain throughout the general 
canned food market during the Fall 
months. In view of the limited supplies 
carried by most buyers at this time, re- 
placements will be necessary to keep 
stocks in order. This of course applies 
mostly to vegetables and fruits. Fish, 
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except Maine sardines, will be scarce. 
Rains have about put an end to tomato 
processing in the East and small packs 
are noted. 


TOMATOES—This continues to be the 
outstanding item in the vegetable mar- 
kets. The tone holds firm, with stocks 
limited in all of the Eastern marketing 
centers. There is a fairly good business 
passing, but not of the volume expected 
at this season of the year. Heavy rains 
over a wide section of the Tri-State area 
has all but put the finishing touches on 
processing for the current season. 


There were some small offerings on the 
basis of $1.30 for standards 303s, f.o.b. 
Maryland cannery, but most sellers were 
asking $1.32% for this pack and not of- 
ering to any extent. On 1s standards the 
market was $1.02%, 2%s $2.10 to $2.20 
and 10s $7.25 per dozen, f.o.b. cannery. 
In southern Pennsylvania and New Jer- 
sey there are also complaints of too much 
moisture. 


SNAP BEANS—A steady movement 
without much change in the general price 
structure has featured trade operations 
in this group for some time. Supplies 
are not short, but there continues to be 
a limited sales pressure noted with the 
belief that the shortage of many other 
packs may eventually bring buyers into 
this market. Cut green beans standards 
303s, were priced at $1.15, short cuts at 
$1.10, extra standard cuts at $1.25 and 
fancy 4 sieve cuts at $1.45, per dozen, 
f.o.b. There were also some standard 
flat pod cuts, green, 10s offered at $5.00 
per dozen Maryland and 303s, fancy 
whole green 2 and 3 sieve $2.00 per dozen, 
Michigan. On cut wax bean 303s, short 
cuts were $1.10 and extra standards 5 
sieve $1.35, per dozen, f.o.b. shipping 
point. 


PEAS — Considerable attention was 
directed to the NCA report placing the 
1957 pack at 37,806,943 cases of which 
29,812,971 cases were sweets and 7,993,- 
972 cases early Junes. The market tone is 
rather soft and buying interest has been 
limited for some time. Currently, prices 
are at the low of the year, but despite 
this situation many interests here report 
no important sales pressure. Standard 
Alaskas, f.o.b. Maryland shipping points 
were offered at $1.30 for 303s, $1.40 for 
extra standards, with $1.15 for sweets 


THE CANNING TRADE 


and $1.20 for extra standards. 
large sweets were listed at $1.45. 


LIMA BEANS—While the frozen mar- 
ket for Fordhooks is somewhat on the 
soft side in sympathy with peas, Eastern 
canners with a canned pack approximate- 
ly 50 percent of last year, are on the 
bullish side. Lima beans notably suffer 
because of a wide range of qualities, and 
as usual, some rather low prices are 
heard for the off-qualities. Good quality 
lima beans are quoted in Eastern mar- 
kets this week about as follows: Fancy 
tiny all green 8 ounce $1.50, No. 303 
$2.50, No. 10s $13.75; Small $1.25, $1.95 
and $12.25 respectively; Medium $1.15, 
$1.75 and $10.50. Extra Standard green 
and white No. 308 $1.35, No. 10’s $9.50. 
Fancy midget 303’s are priced at $2.75. 


SPINACH — This market is quite 
steady and there has been a fair call 
noted from many quarters. The reports 
are of a pending limited pack in the West 
with less holdings appearing in the Mid- 
west and the East. The frozen market 
also is steadier and this has its influence. 
Fancy 303s, f.o.b. Eastern shipping point 
commanded $1.35, with California offer- 
ings at $1.10 and up. 


SWEET CORN—Market is very firm 
and there has been a moderate call, 
largely in the way of making replace- 
ments. Trade attention was given to the 
cpening prices of large independent can- 
ners in the midwest which averaged 
around $1.35 for 303s, and 12 oz. vacuum 
fancy qualities whole kernel golden anid 
$1.80 for cream style, per dozen, f.o.b. 
cannery. There are still offerings by 
some canners of carryover stocks at 
about 10 cents a dozen below these levels. 
In Minnesota and Wisconsin there is sti! 
need of clear weather for a few weeks 
if all corn is to be harvested. 


CRANBERRY SAUCE—New pack o!- 
ferings for prompt shipment are quite 
firm. There is trade interest but appa’- 
ently no large buying as the industiy 
waits to see how buyers acceptance to 
current vales works. Most sellers were 
asking $1.55 for new pack fancy straine:l 
300s and $9.85 per dozen, f.o.b. for 10; 
with fancy whole $1.60 and $9.50 per 
dozen, respectively. 


Fancy 


PUMPKIN — Some improvement. in 
trade inquiries are expected as the Fall 
season gets underway. Meanwhile, the 
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general market is very steady. For 24s 
fancy f.o.b. New Jersey points the mar- 
ket was $1.40 per dozen, while there were 
also offerings fancy f.o.b. Illinois ship- 
ping areas at $1.35 per dozen. A fair 
quantity is offered f.o.b. Utah canneries 
of 2%s fancy at $1.15 per dozen. 


PHACHES—The market is generally 
firm. Quite some attention was given to 
the developments in the frozen market 
where prices were moved up sharply as 
the buying assumed fairly large propor- 
tions. It is now revealed that the quan- 
tities available to the trade from all 
processors will be well below early trade 
estimates. California again apparently 
will be the main supplier this year. Offer- 
ings out of the Northwest, the Mid-West 
and the East, especially Georgia are held 
likely to run well below trade expecta- 
tions. Crop losses in all of these areas 
have been heavy, according to reports, 
due to the extremely poor growing con- 
ditions during the late Spring and the 
Summer months. There were offerings 
of freestones, irregular sizes 2%s at 
$2.40 and halves, 10s in heavy syrup at 
$9.25 per dozen, f.o.b. Georgia shipping 
sections. 


SALMON—This promises to be one of 
the shortest packs in years in Alaska and 
already the influence of this move is re- 
flected in very strong prices. There will 


be a limited pack on the Columbia River 
this year, especially ,of fancy chinook 
salmon. A West Coast factor stated that 
the total pack, after adding Puget Sound 
totals, will be around 235,000 cases below 
the 1956 amount on all species, even 
when it is taken into account that chums 
are approximately 134,000 cases, basis 
48/1s tall ahead of the production of a 
year ago. There is said to be a good in- 
quiry even in face of the comparatively 
high prices asked. On the basis of halves 
flat, the market was quoted at $21.00 for 
fancy Copper River, $23.00 for fancy 
Puget Sound and $21.00 for red Alaska. 
Fancy chinook salmon was offered at 
$24.00 to $26.00 per case, King Alaska 
at $20.00, cohoes at $14.00, pinks, Alas- 
ka and Puget Sound at $13.00 and chums 
at $11.50, all per case f.o.b. 


SHRIMP—The new pack at the Gulf 
continues to be limited. Canners are 
again up against the bidding operations 
on the part of freezers who are paying 
fishermen above the scale at which they 
can operate. The canned pack since the 
season opened is only about 60 percent 
of that of last year for the same time. 
On 5 oz. regular, broken, was quoted at 
$3.70, tiny $3.90, small at $4.00, medi- 
um at $4.50, large at $5.00 and Jumbos 
at $5.50, per dozen, f.o.b. 
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MAINE SARDINES — There appears 
to be a little more optimism as regards 
this pack. Many canners have ceased 
cperations and as a result the total pack 
is now in about the completion stage. 
However, there has not been any real 
call even with the attractive price basis 
and the market at the moment is in the 
waiting stage. Most sellers were quoting 
$6.65 per case for keyless quarters less 
the usual discount offered on sizes, f.o.b. 
shipping areas. 


CHICAGO MARKET 


Trading Continues Brisk With Market Strong 
To Advancing—Tomato Pack Way Behind 
Last Year, Many Withdrawn—Beans Strong 
With Only Concessions In The Ozarks— 
Corn Holding Steady—Kraut And Beets Firm 
After Sloppy Season—Citrus Firmly Held— 
Buying RSP Cherries Only As Needed— 
Fruits Gaining Strength. 


By “Midwest” 


Chicago, Ill., Sept. 26, 1957 


THE SITUATION—Trading here con- 
tinues on the brisk side in the face of 
strong and advancing markets. Buyers 
here have that underlying urge to buy on 
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the bottom and usually they wait just a 
little too long. However, current markets 
on most of the major canned food items 
are very firm and it doesn’t take an ex- 
pert to figure out which way prices are 
going to go. As a result, the trade have 
been buying with confidence which al- 
ways makes for excellent business. 


The tomato crop and pack are going 
down hill in the Midwestern area a lot 
faster than the average buyer realizes. 
Cold weather and too much rain have 
been taking a toll and canners are away 
behind schedule in most cases. Most of 
them are reluctant to quote and a good 
portion of the industry has either with- 
drawn from the market or raised prices 
to offset higher costs. Other vegetables 
are also on strong ground with prices on 
corn, kraut, all tomato products and 
beets very firm. In the fruit line, prices 
are stable and this week found the larg- 
est supplier of private label fruit cock- 
tail advancing prices after a very short 
duration at lower levels. The pack of 
Clings and apricost will be down from 
original estimates and this in_ itself 
should keep prices strong. Apricots are 
in much shorter supply and prices have 
already been advanced on this item. Can- 
ners of Blue Lake beans on the West 
Coast are coming up short on the larger 
sieve sizes and many of them have also 
gone off the market until they can figure 
commitments against the final pack. Cit- 
rus too is very steady and there is no 
reason to expect anything else until the 
new pack gets under way later next 
month. It looks like a seller’s market 
this year in the majority of cases. 


TOMATOES—The current pack of to- 
matoes in Indiana and Ohio is away be- 
hind last year and canners are scared to 
death of an early frost which is always 
a danger with temperatures no warmer 
than they are. Offerings are on the spot- 
ty side with little likelihood of any 
change until the pack is completed. 
Standard 303s are now generally held at 
$1.40 although an occasional lot shows up 
at $1.35. Good extra standards are held 
at $1.55 to $1.60 with so called extra 
standards at $1.45 to $1.50. Standard 
tens are tough to find and where they are 
quoted they are listed at $7.75 with extra 
standards at anywhere from $8.00 to 
$8.50. 


TOMATO PRODUCTS — All tomato 
products have been affected by the con- 
dition of local tomato stocks and canners 
have either raised prices or pulled off 
the market entirely. Fancy juice can 
still be purchased at $1.25 for 2s and 
$2.50 for 46 oz. but the major factor in 
Indiana just pushed prices to $1.30 and 
$2.70 which is an indication of things 
to come. In the case of catsup, the major- 
ity of canners have withdrawn offerings 
while others have kicked prices up to 
$1.75 on fancy 14 oz. and $1.60 on stand- 
ard. Puree has likewise been affected and 
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some prices are now as high as $1.10 on 
ones and $7.50 on tens. 


BEANS—tThe Ozark region seems to 
be the only producing area where canners 
are getting a goodly supply of raw stock. 
The Tri-States, New York, Wisconsin 
and the Northwest are falling down from 
pre season estimates and prices are inch- 
ing upward. Blue Lake canners are going 
to be short on larger sieves and No. 10 
choice 5 sieve cuts, a very popular item 
here, has sold as low as $7.35 but is now 
up to $7.80 with promise that this price 
will be boosted to $8.10. Standard 303 
cuts are at a bottom of $1.15 in Wiscon- 
sin and the East with the only price 
concessions coming from the Ozarks 
where some offerings are down to $1.10. 


CORN—Corn prices continue to hold 
ground and fancy 303s are generally held 
at $1.35 although occasional sales are 
slipping through at $1.30. Extra stand- 
ard grade is firmly held at $1.20 while 
standard is selling readily at $1.15. Fancy 
tens are at a bottom of $8.50 although 
most canners are holding at $8.75 while 
extra standard is firm at $7.50 to $7.75. 


KRAUT — Sales continue to increase 
which can be expected at this time of the 
year and prices continue very firm after 
a very sloppy season. The new crop of 
cabbage will be going into cans before 
very long and canners are paying con- 
siderably more for raw stock than they 
did last year. Higher prices can hardly 
be avoided and distributors are convinced 
they will have to pay more money very 
shortly. Fancy kraut can still be pur- 
chased here on the basis of $1.05 for 303s, 
$1.45 for 2%s and $4.90 for tens but not 
for long. 


BEETS — This market has made a 
comeback after a long period of depres- 
sion and prices are now firm and higher. 
The over production of diced and cuts 
seems to have been disposed of and can- 
ners are holding remaining stocks and 
additions from the new pack at 85 cents 
to 90 cents on 308s and $4.00 to $4.25 
for tens. Fancy sliced, which had also 
been kicked around, are generally held 
at $1.15 for 303s and $5.75 for tens. It 
should be a much more pleasant season 
for processors this year. 


CITRUS—Unsold stocks of citrus are 
firmly held at this time and no change 
from this position is anticipated, at least 
until the new pack gets under way some- 
time in October. There may be a clash 
of thinking when canners and growers 
get together in regards to raw fruit 
prices as a crop of about 105,000,000 mil- 
lion boxes of oranges are estimated as 
against about 85,000,000 last year. In 
the meantime, canners are getting $2.35 
for 46 oz. tins of orange juice, $2.20 for 
blended and $2.10 for grapefruit juice. 


RSP CHERRIES—There has been no 
rush to buy RSP cherries ever since the 
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pack began and that situation has not 
changed since. The market is not show- 
ing too much strength and the trade are 
buying only as needed and they don’t 
seem to need very much. Prices vary 
somewhat and are quoted at $1.85 to 
$1.90 on 303s and $10.50 to $10.75 for 
tens. 


WEST COAST FRUITS — Elberta 
peaches appear to be in better shape than 
they have been for quite some time. The 
California pack is down somewhat and 
the Northwest pack is seriously off. As 
a result, prices are firm all down the line 
with most California prices sharply 
under those quoted from the Northwest. 
The major factor in the cocktail business 
decided the recent reduction in prices was 
a little on the silly side and announced 
an upward revision back to previous 
opening levels. Actually, the original cut 
was not justified as based on current 
sales the 1957 pack should be less than 
the demand requires. Prices will not re- 
vert to the basis of $11.60 on tens, $3.20 
for 2%s and $2.05 for 303s all choice 
grade. Other fruit prices continue un- 
changed with most prune plum canners 
off the market. 


CALIFORNIA MARKET 


Operations Over Except For Tomatoes — 
Watching Progress Of That Pack Closely— 
Buying Asparagus As Needed—Good Early 
Business On Apple Juice, Sauce Price Dis- 
appointing—lIncreased Interest In Freestones 
—New Lists Show Advances On Apricots— 
Larger Pear Pack Expected — Cocktail On 
Weak Side—Fish Inactive. 


By “Berkeley” 


Berkeley, Calif., Sept. 26, 1957 


THE SITUATION — Canning opera- 
tions on fruits and vegetables in Cali- 
fornia, with the exception of those on 
tomatoes, are largely at an end for the 
year. In general, packs are somewhat 
below those of 1956 for size but in only 
a few lines are there any real scarcities. 
Prices have firmed quite noticeably of 
late without slowing down sales in the 
least and further advances on some item- 
are suggested by canners. Considerable 
export business is being done and this 
promises to pass that of recent years. 
Much promotional work is being done by 
canners in the Pacific Coast area with 
special events under way or being plan- 
ned, on such items as canned Bartle:t 
pears, cling peaches, plums, green bean,, 
apples, and the like. Various branches 
of the canned fish industry are likewise 
becoming interested in work of this kind. 


TOMATOES—Both canners and men:- 
bers of the distributing trade are keepinz 
close watch on the progress of the tomato 
pack in California. Deliveries to cannes 
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to September 14, the latest date for 
statistics, amounted to 666,183 tons, 
against 867,079 tons to a corresponding 
date last year. Acreage is somewhat 
smaller and yield per acre is off in some 
districts. So far, there has been no dam- 
age from rain and the size of the crop 
and pack will depend on weather condi- 
tions from now on. Sales of fancy toma- 
toes during the week have been reported 
at $1.75 for No. 303, $2.00 for No. 2, $2.45 
for No. 2% and $9.50 for No. 10, with 
featured brands somewhat higher in 
some instances. Some canners have been 
making special offers of No. 46-0z. juice 
at $2.35, but featured brands sell up to 
$2.55. 


ASPARAGUS — Movement of aspara- 
gus continues fairly brisk but domestic 
buyers seem inclined to purchase largely 
for immediate requirements. This is in 
marked contrast to the practice of but a 
few years ago when early buying was 
the rule. The trade is still commenting 
on the fact that the size of spears means 
less to consumers than in former years, 
especilaly in green-tipped and white in 
the No. 300 container. Colossal, the larg- 
est of all, priced quite generally at $2.80 
a dozen, is priced but 10 cents a dozen 
more than that labeled Medium-Small. 
Only a short time ago the differential 
was twice as much. The foreign market 
took some sizeable lots earlier in the 
season, with the higher-priced all-green 
well represented in purchases. 


APPLES —A good business is being 
noted for apple juice for early delivery, 
with 46 oz. selling at $2.30. The season 
is rated as being about two weeks earlier 
than usual. 

Applesauce of the new pack has been 
selling at rather lower prices than had 
been anticipated early in the season, 
when Gravensteins were given the rating 
of a rather small crop. Current prices 
are on the basis of $1.35 for No. 303 
choice, with fancy at $1.45. Apples of 
other varieties are now being processed 
and some in the trade are considering 
advancing prices on the Gravenstein 
product. 


PEACHES—Increased interest is now 
being shown in freestone peaches, now 
that the packs of both frees and clings 
have been completed. Shipments of free- 
stones seemed to lag for a time, but are 
now on the upgrade. Pack statistics seem 
to indicate that some sizes will be in 
rather light supply, especially No. 303 
sliced, so orders for these have become 
more marked of late. Strictly fancy No. 
2% halves sell at about $3.40, with some 
sales reported at $3.50. 


APRICOTS —A feature of the week 
has been the bringing out on the part of 
many canners of new lists on apricots, 
all reflecting advances. The pack has 
proved a smaller one than last year and 
the new prices are considered more in 
‘line with increased costs. Lists vary 
somewhat but average about as follows: 
No. 2%s, fancy halves, $3.724%; choice 
ialves, $3.0714; standard halves, $2.72%4; 
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No. 10, fancy halves, $12.90; choice 
halves, $11.00, standard halves, $9.75, 
and solid pack pie, $10.75. 


PEARS — The canning of Bartlett 
pears is still under way throughout the 
Pacific Coast area and indications are 
that a larger pack than last year may be 
expected. Most other fruits proved a 
smaller crop than a year ago, with the 
canned output in keeping. Sales of late 
seem hinged around $3.65 for No. 2% 
fancy, $3.25 for choice and $2.95 for 
standard. 


COCKTAIL—Prices on fruit cocktail 
seem rather less stable than on the fruits 
which go into its making. Sales of No. 
303 choice have been reported at $2.00, 
No. 2% at $3.00 and No. 10 at $11.50. 
Many of the sales of this item are for 
comparatively small quantities. 


FISH—The canned fish market in gen- 
eral is a rather inactive one, with light 
movements even in items that are in very 
light supply. Final figures of the Alas- 
kan pack are not available, but the out- 
put there will be far below any in recent 
years. Prices remain unchanged from 
those of recent weeks, with red talls 
quoted at $33.00-$34.00; pink  talls, 
$23.00; chum ttalls, $19.00, and medium 
red talls, $26.00-$28.00. Pack statistics 
will be available shortly, but these can 
have but little effect on the market. 


GOVERNMENT WANTS 


General Services Administration, 7th & 
D Sts., S.W., Washington 25, D. C. has 
asked for bids on the following require- 
ments: 

CANNED TOMATO CATSUP—Fancy, Grade 


‘A, in accordance with Federal Specifica- 


tion JJJ-C-91, as amended, packed from 
1957 crop, cans with regular commercial 
labels: 1,600 cases 6/10’s for delivery to 
Franconia, Va.; 400 cases 6/10’s for de- 
liver to Seattle, Wash. Opening date 
October 8. 

BOTTLED TOMATO CATSUP—F ancy, Grade 
A, in accordance with Federal Specifica- 
tion JJJ-C-91, as amended, packed from 
1957 crop, bottles with regular commer- 
cial labels: 500 cases 24/14Z for delivery 
to Franconia, Va. Opening date Octo- 
ber 8. 


STOCKS AND SHIPMENTS 
Compiled by NCA Division of Statistics 
CANNED APPLES 
(Basis 6/10s) 


1956-57 
Total Pack 3,916,709 
Total Supply 4,614,382 
Shipments during August «0.0... 272,838 
Shipments, Sept. 1 to Sept. 1... 3,651,081 
Stocks, Sept. 1 963,301 


* Adjusted to exclude packing occurring in August 
of 1956. 1955-56 not shown because it is not com- 
parable for this month. 


CANNED APPLESAUCE 
1956-57 
(Actual Cases) 
Total Pack 15,339,316 
Total Supply 16,463,762 
Shipments during August 952,497 


Shipments, Sept. 1 to Sept. 14,105,886 
Stocks, Sept. 1, 1957 2,357,876 
* Adjusted to exclude packing occurring in August 
of 1956. 1955-56 not shown because it is not com- 
parable for this month. 
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Now— 
a@ master guide to 


FOOD 
STERILIZATION 
BY HEAT 


NOW—to help you 
gain top food quality 
at lowest processing 
costs—two leading au- 
thorities have prepared 
this complete guide to 
efficient heat steriliza- 
tion. They bring to- 
gether proven tech- 
niques, calculations, 
and essential informa- 
tion in a_ practical 
handbook never before 
available to workers 
in the food industry. 
From it you can readi- 
ly determine the best 
system, heating temperatures, and time re- 
quired to economically sterilize any kind of 
food in any shape container. 

For clear-cut, profitable answers to prob- 
lems of preserving foods by heat, turn to 
this new, exhaustive authority on heat 
sterilization. 


Just Published 


STERILIZATION IN 
FOOD TECHNOLOGY 


Theory, Practice, and Calculations 


By C. OLIN BALL 


Professor and Research Specialist in 
Food Technology, Rutgers University 


and F. C. W. OLSON 


Associate Professor of Oceanography 
Florida State University 


654 pages, 160 illus., $16.00 


ITH this detailed information on thermal 

preservation of food, technologists can 
insure superior food quality, reduce canning 
costs, and achieve uniformity of product. 

The book develops and illustrates the use 
of mathematical methods for predicting the 
destruction of both unwanted organisms and 
undesirable qualities in food. Formulas, rule- 
of-thumb procedures, and nomogam tech- 
niques of evaluating food-processing systems 
are clearly explained. 

With the inevitable future application of 
other forms of radiant energy to bacterial 
destruction, this volume is a definitive guide 
and reference point for everyone in the field 
of food preservation. 


SEE THE BOOK 10 DAYS FREE! 


McGraw-Hill Book Co., Dept. CTR-9 
327 W. 4lst St., New York 36 


Send me Ball and Olson’s STERILIZA- 
TION IN FOOD TECHNOLOGY for 
10 days’ examination on approval. In 
10 days I will remit $16.00, plus few 
cents for delivery, or return book post- 
paid. (We pay for delivery if you 
remit with this coupon; same return 
privilege. ) 


For price and terms outside U. S., 
write McGraw-Hill Intl ., N. Y¥. C. 
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(Spot prices per dozen F.O.B. cannery 
unless otherwise specified.) 


ASPARAGUS 
Calif., Fey., All Gr., No. 300 
Colossal 3.35 
Mammoth 3.30 
Large 3.30 
Med.-Small 3.20 
Gr. Tip & Wh. Colossal................2.80 
Large 2.75 
Med.-Small 2.70 
Tri-St. Fey., All Gr. No. 2 
Colossal 4.65 
Mammoth 4.60 
Large 4.50 
Medium 4.35 
Mid-W., Fey., All Gr., Cuts & Tips 
No. 8 0z 
No. 1 Pic —— 
No. 300 2.40 
BEANS, SrrincLess, GrEEN 
MARYLAND 
No. 303 1.65 
No. 10 9.00 
Fey., Cut, Gr., No. 308........ 1.50-1.60 
No. 10 8.75-9.00 
1.25-1.40 
No. 10 7.00-7.25 
Std., Cut, Gr., No. 308.......... 1.15-1.20 
No. 10 6.25 
Ex. Std., Wax, No. 303........ 1.35-1.45 
Std. 1.20-1.25 


New York & Pa, 
3 sv., No. 


Gr. Wh., Fey., 


No. 10 
Cut, Fey., No. 
No. 10 
Ex. Std., Cut, 
No. 10 


Std., Cut, No. 
0 


Fey., Fr 


303......1.90 


Style, 


No. 10 
Wax, Fcy., Wh. 3 sv., No. 303... - 20 
No. 10 1.75 
3 sv., No. 303. 
--8.75-9.50 
o. 10 8.60 
No. 10 7.50 
FLORIDA 
a 8.00 
7.00-7.50 
No. 10 
Mip-WeEsr 
No. 10. 11.50 
Pey., Out, Me, B08 1.50-1.55 
No. 10 8.75-9.00 
No. 10 8.25 
Std., Cut, No. 1.15-1.20 
No. 10 7.00 
Wax, Fcy., Cut, 3 sv., 
1.55-1.60 
o. 10 9.00-9.25 
No. 10 8.50 
Ext. Std., No. 1.35-1.55 
No. 10 7.75-8.50 
TEXAS 
Fey., Wh. Gr. No, 808.......0sccccsecse0 1.80 
No. 1 9.25 
Ex. Std. Cut Gr., No. 308.......... 1.30 
No. 7.00 
o. 10 6.00 
OZARKS 
Std., Cut, Gr., No. 303.......... 1.10-1. 4 
No. 6.2 


10 
Ww. & LAKES 


N. 

Cut, Fey., 3 sv., No. 303...... 1.85-1.90 
| 10.25-10.25 

No. 7.80 

BEANS, 

Fast 

Fey., Gr., No: SOB 2.50 
No. 13.75 

Small, No. 1.95 

o. 10 12.25 

No. 10 10.50 

Ex. Std., Gr. & Wh., 308.............. 1.35 

MinWesr 

No. 

Small, No. 303 
No. 10 _ 

Med. ‘No. 303 
No. 10 
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BEETS 
Md., Fey., Cut, Diced, 
95-100 
Fey., Sliced, No. 303.......... 1.00-1.10 
Midwest, Fey., Sl., 8 02... .82%- .85 
No. 303 2: 15 5 
No. 10 
No. 10 4.00-4. 
CARROTS 
East, Diced, No. 303....1.15-1.25 
No. 10 6.50 
Mid-West, Fancy, Diced, 
1.10-1.15 
No. 10 5.50 
No. 10 7.00 
CORN 
East 
W.K. & C.S. Golden 
No. 10. 8.50-9.00 
Ex, Std., No. "303. 1.30 
No. 10 8.00-8.50 
No. 10 7.00 
Shoepeg, Fey., No. 303..........1. 50-1.60 
No. 10 ry 
MIpWEst 
Wi. Fey., No. 303..1.30-1.35 
No. 8.50-8. 7B 
Ex. Std. 1.20-1.25 
No. 7.50-8.00 
C.S., Fey., Gold., No. 3038....1.80-1.35 
No. 8.50-8.75 
Ex. Std., No. 
No. 0 7.50-8.00 
Std., No. 303 1.15 
No. 10 —- 
W.K. & C.S. Co. Gent. 
No. 10 8.75 
Ex. Std., No. 
No. 8.25 
Std., No. 303 
No. 10 
PEAS 
East ALASKAS 
1 sv., No. 303 2.75 
2 sv., 8 oz. 1.45 
2 sv., No. 303 2.35 
12.75 
3 sv., No. 1.75 
Ex. Std., 2 * 303 .1.80-1.90 
No. 10 8.75 
4 sv., No. 303 1.40 
o. 10 8.00-8.25 
Std., 3 sv.. No. 303... 1.35-1.40 
1.30 
No. 10 7.75-8.00 
SWEETS 
Key., Pod Run, No. 308........1.45-1.65 
No. 10 9.00 
No. 7.50-8.00 
Std., No. 1.15-1.20 
No. 10 7.00-725 
Mipwesr ALASKAS 


1 sv., No. 308 .... 


No. 10 8.50 
Ungraded, No. 1.55 
No. 10 8.25-8.50 
Ex. Std., 4 me No. 303............1.2714 
Ungraded, No. 1.271, 
No. 10 8.25 
Std., Ung., No. 308............ 1.10-1.121 
No. 10 7.00-7.25 
PUMPKIN 
Fey., No. 2%4....... 1.35- 
10 
East, “Fey. | 
5 pod 


CANNED FOOD PRICES 


~ \UERKRAUT 


Midwest, No. 308........ 1.05-1.10 

o 2% . 1.45-1.50 

No. 10 1.90-5.15 

o.1 
SPINACH 

Tri-State, Fey., No. 303........1.85-1.40 

‘ 2.00 


--6.50-6.75 


60-2.00 
4.75-5.50 
TOMATOES 
Tri-Srares (Nominal) 
No. 2%, 
No. 10 ... 


Std., No. 2141.05 
No. 308 ..... 3214, -1.85 
No. 2% 2.10-2.20 
No. 10 5-72.50 

Fla., Std.. “No. 308.. 35 
No i 90-2. 00 
7.00 


Mid- Ww Key., No. 1 


No, 303 2.10 
No. 2% 2.90-3.10 
Ex. Std., No. 1 oe 
50-1.60 
No. 10 8.00-8.50 
No, 3038 1.40 
No. 10 7.75 
Calif., 303....1.60-1.75 


No. 
2.45-2 50 


1.85 
No. ie 3.75 
Ozarks, Std., No. 
No, 10 
Texas, Std., 
oO. 
TOMATO CATSUP 
Calif., Fey., 14 02. 
No. 10 9.25 
Mid-West, Fey., 14 oz. .... 1.75 
TOMATO PASTE (Per 
Calif., Fey., 96/6 oz. 
No. 10 (per doz.) 11.25 
TOMATO PUREE 
Cahf., Fey., 1.06, No. 808..1.45-1.50 
No. 10 7.00 


Mir'l-West, 1.045, 


FRUITS 
APPLE SAUCE 

.7.50 
Std., No. 30% 1.20 

No. 10 
Calif. (gravensteins) 

No. Fey. 

No. 

Choice, No. 13a 
APPLES (East) 
APRICOTS (Nominal) 
Halves, Fey., No. 3.72% 
. 10 2. § 

No. 

No. 10 
Wh. Pecled, No, 2) 

2.65 

CHERRIES 
R.S.P., Water, 

No. 10 ..10.50-11.00 
R.A., Fey., . 2% 

No. 10 
Choice, No. 2% 4.20 

No. 10 14.85 

COCKTAIL 
Fey., No. 308 2.1214 
No. 2% 3.35 
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12.00-12.25 
No, 2% 3.00-3.20 
11.50-11.60 
PEACHES 
Calif, Cling Fey., 
No. 303 1.90 
No. 2% 2.90 
No. 10 9.80 
No, 2% 2.60 
No. 9.40 
No, 2.47% 
8.80 
Elberta, Fe 3.40-3.50 
No. 10 11.25 
Choiec, No. 2% 2.80 
10.50 
PEARS 
IFey., No. 3038 2.45 
No. 2% 3.65 
13.50 
No. 2% 3.25 
12.25 
Std., No. 303 1.95 
No. 24% 2.95 
No. 10 11.00 
INO. 2.40 
2.95 
NO: 9.60 
No. 2% 
No. 
Std., 
No. 2% 
No. 10 10.80 
PLUMS, PURPLE 
N.W., Key., 1.55 
No. 2% 2.25 
No. 10 7.50 
Chotee, No. SOB 1.45 
No. 2% 2.00 
No. 10 6.75 
JUICES 
APPLE 


46 oz, tin 2.50-2.7h 
CITRUS, BLENDED 
46 oz. 2.15-2.20 
GRAPEFRUIT 
Fla., No. 2 95 
ORANGE 
PINEAPPLE 
Hawaiian, Fey., No. 2.......... 1.17% 
46 oz. 2.45 
TOMATO 
46 oz, 
No. 10 
Mid-West, Fey., No. 1.25 
46 oz. 2.50-2.60 
No. 10 4.90-5.20 
46 oz. 2.35-2.55 
No. 10 4.60 
FISH 
SALMON 


Per CASE 48 CANS 

Al Red, No. 1T..........83.00-34.00 
21.00-23,.00 
26.00-27.00 
4,00-15.00 


Med. Red, No. 1T 26.00-28.00 
P.S. Sockeye, 4s. 23.00 
13.00-13.50 
Chum, Tall, No. 1 ........c000 18.00-19.00 
11.50-12.00 
SARDINES—Per Case 
Oil Keyless ........6.65-6.75 
SHRIMP-—Reg. Pack 5 oz. 
Jumbo 5.50-5.75 
Large 5.00-5.25 
Medium 4.50-4.60 
Small 4.00-4.15 
Tiny 3.90-4.00 
Broken 3.75-3.80 


TUNA—PEr CASE 
Fey., White Meat, 1's... .11.50-15.25 


Fey., Light Meat, 14’s 11.00 
Chunks 9.00 
Grated 7.00 
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Ozark, Fey.. No. 
S 
No. 303........1.30-1.50 No. 2! 
ee Md., Fey., 1.045, No. 1........1.05-1.10 
3 sv., No. 303 
4 sV., NO. B08 2521.30 
Mip-WeEst SWEETS 
5 


